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THE UNIVERSITY JOURNAL OF BUSINESS 



The University Journal of Business stands for certain ideas 
and ideals in business education. 

It stands for stimulation of intellectual activity among 
students of collegiate schools of business. It believes that uni- 
versity business education has reached the point where students 
can and should make valuable contributions to business liter- 
ature. Therefore, while it is glad to receive articles from its 
friends in the business community, from members of the teaching 
profession, and, for that matter, from all other competent writers, 
it expects that a considerable part of its contributions will come 
from students. It plans, furthermore, to have its editorial and 
business staffs composed entirely of students, the appointments 
to staff positions being made from among those who rank high 
in scholarship. 

It stands for more co-operation between faculty and students 
in the great adventure of learning. An undue differentiation, 
not to say antagonism, has developed in American colleges 
between "student activities" and faculty endeavors. There is 
no single remedy for this situation. It must be attacked from 
many angles. The University Journal of Business expects so 
to conduct its affairs that students and faculty will feel that 
they are working together in service to business education and 
to the business community. 
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It stands for more active co-operation between collegiate 
schools of business. There is, of course, no antagonism and not 
even any competition, in the ordinary sense of the word, between 
such institutions. In this great and rapidly developing field of 
business education there is so much more to be done than we 
can possibly do that there is no room for sterile forms of competi- 
tion. But there is plenty of room for greater co-operation, and 
The University Journal of Business expects to serve as one means 
of bringing it to pass. 

It stands, finally, for the development of a closer and more 
helpful relationship between business education and the world 
of practical business affairs. It believes that, in addition to the 
service which collegiate schools of business render in training 
men to go out into the business community with a broader 
knowledge of the problems which they will meet and a better 
understanding of the means of solving them, such institutions 
can convey directly to the business world certain ideas, developed 
in the course of careful research by faculty and students, which 
will be of immediate applicability. Conversely, it feels that 
outstanding men of affairs can themselves play an important 
part in business education by imparting to others the practical 
knowledge which they have gained as the result of long experi- 
ence. The University Journal of Business hopes to serve as a 
channel through which ideas can flow in both directions. 
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